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The first official children’s story read aloud on UK radio was broadcast on the BBC’s
second day of operation, on 15 November 1922'. A century later, children and
families can choose from a growing range of books and stories in audio formats
available through apps, digital platforms, libraries and dedicated audio products?.
This includes preschool- and reception-age children, with a growing range of audio
stories and products designed specifically for younger children and their families?.

We know that many school-age children, young people and adults enjoy listening to
audiobooks and stories in their free time*. Our recent research with parents and
carers of children aged 5 to 18 also showed that audiobooks were woven into
different aspects of home life, from individual relaxation and entertainment to
shared family experiences®. Existing research suggests that audio stories can
stimulate parent-child interaction, support early language and literacy and
encourage positive attitudes towards — and interest in — reading, as well as
supporting children’s creativity, mood and wellbeing®. Some research also suggests
that these benefits may be stronger when children listen with others and when
audio is combined with other elements of storytelling’. However, the evidence base
remains relatively limited, particularly for younger children.

Despite growing interest in audio storytelling and its potential benefits in the early
years, we still know relatively little about how audio stories fit into the everyday
lives of families with young children. Therefore, this report focuses on audio
listening, complementing our wider research exploring activities such as shared
reading, storytelling and other literacy interactions between parents, carers and
young children®. To our knowledge, this is the first nationally representative UK
study to explore in detail how families with children aged from birth to five use and
experience audio stories, including how and when children listen, parents’ reasons
for using them, and the benefits they feel their children gain from listening.
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Change your story

In partnership with tonies®, we commissioned Savanta to conduct a nationally
representative survey of 3,194 UK parents and carers with children aged from birth
to five.

This report explores engagement with audiobooks and stories across these
families. More specifically, it looks at how many children aged 0-5 listen to
audiobooks in the UK, and what that engagement looks like: When and why does it
happen, and how does listening sit alongside early shared reading and other early
literacy and learning routines? And finally, what, if any, are the perceived benefits
of audio storytelling in the early years, and how could it be supported?

This report is part of a wider programme of research exploring how children,
families and teachers engage with audiobooks and audio stories. Separate reports
look at listening at home, children and young people’s experiences of audio, and
how teachers use audio in the classroom. Together, they explore the role that
audio plays in children and young people’s reading, learning, wellbeing and everyday
lives. We also bring together findings from across the programme to consider what
they tell us about the place of audio in children and young people’s literacy today.

For the purpose of this survey, audiobooks were defined as recorded stories or
audiobooks on audio players or other apps/devices. Parents were asked about
three forms of audiobook listening in the home: parents listening independently,
children listening independently, and parents and children listening together.

As this report draws on parents’ accounts, all findings reflect parent-reported
perspectives rather than children’s self-reported experiences.

Audio stories formed a regular part of everyday life for many of the children who
listened to them at home. Children listened both with adults and independently,
often as part of familiar routines such as bedtime, quiet time, play and travel.
Shared listening was particularly widespread, but independent listening also
featured prominently, showing that audio stories can support both time together
and children’s own engagement with stories.

Parents described different but overlapping reasons for these forms of listening.
Shared listening brought together enjoyment, quality time and parents’ desires to
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support their children’s learning, language and development. Independent listening
centred more strongly on children’s enjoyment, entertainment and relaxation,
alongside opportunities to choose and listen for themselves. Parents also identified
a wide range of benefits they felt their children gained from audio stories, spanning
relaxation, language, attention, imagination, communication and engagement with
stories and books.

Digital platforms played an important role in how families found audio stories,
particularly audiobook and audio apps and online searches, although
recommendations from family and friends, early-years settings and libraries also
provided routes to content. When choosing what their child should listen to,
parents particularly wanted information that could help them judge whether
content was suitable and beneficial, including age recommendations, educational
benefits and suggestions based on their child’s interests.

Some of the key findings include:
Audio stories formed a regular part of many children’s lives.

e In2026,3in5 (60.0%) parents said their child listened to stories in audio
formats at home, 37.9% said their child did not do this, and 2.2% were unsure.
Shared listening was particularly widespread: 84.8% listened with an adult at
least some of the time.

e Almost half of children who listened did so at least daily, whether with an
adult (46.5%) or independently (49.1%).

Audio stories fitted into a wide range of children’s everyday routines.

e Around1in 3listened to wind down before bed, fall asleep at night or during
quiet time, while around 1in 4 listened during play or travel. Shared and
independent listening fitted into similar routines overall, although shared
listening featured more during family time and independent listening more
when parents were busy.

Shared listening combined enjoyment and connection with parents’ desires to
support their children’s development.

e Around2in 5 parents chose audio stories to enjoy stories together (42.1%),
support learning and development (41.1%), keep their child entertained
(40.4%), spend quality time together (39.4%) or support language and
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communication (39.2%). Helping their child relax was similarly prominent
(38.4%).

Children’s independent listening centred particularly on enjoyment and relaxation
but also gave them choice and autonomy.

e Half of parents said their child listened independently because they enjoyed
stories (49.7%), while more than 2 in 5 mentioned entertainment (43.0%) or

relaxation (42.1%). Around 1in 3 said their child liked choosing what to listen
to themselves (32.5%).

Parents perceived a wide range of benefits from audio stories.

e Around 2 in 5 said their child relaxed more easily (40.6%) or learned new

words (40.0%), while around 1in 3 reported benefits spanning attention and
listening, imagination, mood, communication and interest in stories and

books. Just 1.1% of parents whose child listened said they had noticed no
benefits.

Families most often found audio stories through digital routes, although
recommendations and community settings also played a role.

Almost half (48.0%) used audiobooks or audio apps and 41.9% used online
searches. Around 1in 3 found stories through friends or family (34.2%),
recommendations within apps (31.4%) or social media (30.2%), while 27.5%
used nurseries or other early-years settings and 23.7% libraries.

Parents wanted help judging whether audio content was suitable and beneficial for
their child.

e More than half said information about educational benefits (565.2%) or age

recommendations (54.6%) would help them choose, while 46.4% wanted
suggestions based on their child’s interests. Around 2 in 5 valued reviews
from other parents, recommendations from early-years professionals and
information about language and communication benefits.
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In 2026, 3in 5 (60.0%) parents said their child listened to stories in audio formats at
home, 37.9% said their child did not do this, and 2.2% were unsure. Among parents
whose child listened to audiobooks or audio stories at home, around 4in 5 (84.8%)
said their child listened with an adult at least some of the time: 47.9% said they
listened with an adult, while 36.9% said they listened both with an adult and on their
own. By comparison, 1in 7 (15.0%) said their child listened only on their own.

Indeed, listening to audio was a regular activity for many families (see Figure 1), with
almost half listening together at least daily and a further 1in 3 doing so a couple of
times a week. Frequency was similar among children who listened independently.

Figure 1: Percentage of parents reporting audiobook listening frequency for shared
listening and children’s independent listening in 2026
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m Listening with an adult m Listening on their own
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Children’s enjoyment of audio stories was also high regardless of how they listened,
with more than 4 in 5 parents saying their child enjoyed both shared and
independent listening (see Figure 2). Reported enjoyment was slightly higher for
shared listening.

Figure 2: Percentage of parents reporting audiobook listening enjoyment for
shared listening and children’s independent listening in 2026

I, 4419
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I 40.9%
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39.2%
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1.5%
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Children listened to audio stories across a wide range of everyday routines (see
Figure 3). Around 1in 3 parents said their child listened to wind down before bed,
fall asleep at night or during quiet time, while around 1in 4 mentioned play, travel or
before a nap?®. Listening also formed part of creative activities, getting ready,
mealtimes and bath time for some families.

Patterns were broadly similar whether children listened with an adult or on their
own, although there were some notable differences. Around 1in 3 parents said
shared listening took place during family time, compared with around 1in 6 for
independent listening. By contrast, around 3 in 10 said their child listened by
themselves when they were busy and wanted their child to play independently,
compared with around 1in 6 for shared listening.

® Listening independently at bedtime does not necessarily mean listening instead of a shared bedtime story or
without an adult nearby. The survey asked when and how audio listening occurred, but not whether it replaced
other bedtime activities.
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Figure 3: Percentage of parents reporting when audiobook listening takes place for
shared listening and children’s independent listening in 2026
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What drives audio listening in the early years?
Parents chose to share audio stories with their child for a mix of enjoyment,
connection, perceived benefits and practical reasons (see Figure 4).

Around 2 in 5 said they listened together to enjoy stories, spend quality time
together, support their child’s learning and development, language and
communication, keep them entertained or help them relax. Around 1in 3 also used
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shared listening to encourage an interest in books and stories, create positive
experiences and routines around stories and language, foster their child’s
imagination, or support daily routines such as bedtime and travel. Reducing screen
time was also an important reason for around 1in 3 parents.

Fewer parents mentioned using shared listening to support other activities or
explore their child’s interests, while around 1in 5 used it to support bilingual or
multilingual language development. Convenience was among the least frequently
selected reasons, suggesting that parents’ reasons for sharing audio stories
centred more on the experience itself and what they felt their child gained from it
than on audio simply being easier than reading together.

Figure 4: Percentage of parents reporting why they engage in shared listening with
their child in 2026

To enjoy stories together GGG 42.1%
To support my child's learning and development I 41.1%
To keep my child entertained GGG 4 0.4 %
To spend quality time together GGG 30.4%
To support my child's language and... I 30.2%
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When asked about why their children liked to listen on their own, parents’
responses focused particularly on enjoyment and relaxation (see Figure 5). Around
half said their child listened independently because they enjoyed stories, while
more than 2 in 5 said it kept them entertained or helped them relax. Settling before
sleep was another prominent reason. Choice and independence also featured, with
around 1in 3 parents saying their child liked choosing what to listen to themselves,
and around 3 in 10 saying they could use the device independently or simply enjoyed
listening on their own. Stories also offered opportunities for discovery, with
parents mentioning finding new stories, things or learning new words, while around
1in 4 said listening helped their child unwind or stay calm when upset or anxious.

Figure 5: Percentage of parents reporting why their child listens to audio stories by

themselves in 2026
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Benefits of listening to audio stories in the early years

These motivations were reflected in the benefits parents felt their children gained
from listening to audio stories. When asked about the benefits they noticed for
their children from listening to audio stories, most parents reported benefits
related to relaxation and language, including helping their child to relax or settle at
bedtime and learning new words (see Figure 6)°. Many also noticed wider benefits
for their child’s attention and listening, imagination, mood and communication, as
well as their interest in — and engagement with — stories and books. Fewer parents
reported benefits for their child’s understanding of the wider world or immersion in
play. Just 1.1% of parents whose child listened to audio stories said they had not
noticed any benefits.

Figure 6: Percentage of parents reporting overall benefits of listening to stories in
audio format in 2026

They relax more easily GGG 4 0.6%
They have learned new words I 4 0.0%
They settle more easily at bedtime GGG 35.0%
They pay attention and listen for longer GGG 36.8%
They use their imagination more |GGG 36.0%
They seem happier or in a better mood NG 35.9%
They communicate more confidently NN 35.5%
They are more interested in stories and books NG 34.9%
They have a better understanding of words and... I 34.0%
They ask questions or talk about the stories... I 31.6%
They know more about the world around them G 25.4%
They are more deeply immersed in play GG 22 0%
I have not noticed any benefits I 1.1%

Other | 0.2%

' These findings reflect benefits noticed and reported by parents. They do not measure children’s outcomes
directly and do not establish that audio listening caused the reported benefits.
10
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Families found audio stories through a range of sources, with digital routes playing
the largest role (see Figure 7). Almost half used audiobooks or audio apps, while
around 2 in 5 used online searches. Recommendations also played an important
role: around 1in 3 found audio stories through friends or family or recommendations
within apps, while a similar percentage used social media. Early-years settings and
libraries also provided routes to audio stories, with around 1in 4 finding them
through nurseries, preschools or childminders, or through libraries. Fewer parents
mentioned bookshops or health visitors and other professionals.

Figure 7: Percentage of parents reporting on how they find audio stories to listen to
in 2026

Audiobook or audio apps I /83.0%
Online searches I /1.0%
Friends or family NG 34.2%
Recommendations within apps I 31.4%
Socialmedia IIIIINEGEGEGEGEEEEE 30.2%
Nursery, preschool or childminder | 27.5%
Library NN 23.7%
Bookshop I 17.8%
Health visitor or other professional | 13.7%

Other W 3.3%

Parents particularly valued information that could help them judge whether audio
content was suitable and beneficial for their child (see Figure 8). More than half
said information about educational benefits and age recommendations would help
them choose audio content, while just under half wanted suggestions based on
their child’s interests or reviews from other parents. Around 2 in 5 also valued
recommendations from early-years professionals and information about benefits
for children’s language and communication. Around 1in 3 said recommendations
from libraries would help them choose.

il
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Figure 8: Percentage of parents reporting information that would help them choose
audio content for their child in 2026

Educational benefits |G 55 0%
Age recommendations I 5/ 6%
Suggestions based on my child's interests | /6.4%
Reviews from other parents I //.1%
Recommendations from early years... I /11.0%
Language and communication benefits |GGG £ 1.1%
Recommendations from libraries |GGG 32.0%

None of the above | 1.2%

Other 0.1%

Finally, to better understand how audiobook listening fits into family life, we looked
at engagement through the lens of several key background characteristics: child
age and gender, parent-reported child special educational needs and disabilities
(SEND), and household income (for full details, see Appendix 2, Tables A-G).

Examining these patterns helps us explore how listening habits, motivations and
outcomes vary across different families and stages of early childhood. The
following section highlights some of the key differences that emerge across these
groups and how parents support audiobook listening in the home. See Appendix 1
for more information on the sample.

Note: Variations between groups are descriptive and do not indicate causality or
differences in parents’ involvement. The analysis did not account for other
variations between families, such as household composition, technology access or
wider literacy practices, nor did it explore whether audio listening supplemented or
replaced other shared activities. Therefore, differences between independent and
shared listening should not be interpreted as indicating an absence of supervision
or shared engagement, nor should audio listening be interpreted as a lack of or
reduced engagement in other activities.

12
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Child gender

Parents reported relatively few differences in children’s overall engagement with
audio stories by gender. Around 3 in 5 parents of both girls and boys said their child
listened to audio stories at home, while frequency and enjoyment were also broadly
similar. Shared listening was equally widespread, although more parents of girls
said their child combined shared and independent listening.

Some differences emerged in independent listening. More parents of girls than
boys said their child listened independently because it kept them entertained, they
enjoyed particular characters or series, they liked choosing what to listen to
themselves, or they could use the device independently. More parents of girls also
said their child listened independently during play, to wind down before bed, or
when they themselves were busy and wanted their child to play independently.

Parents of girls also reported some perceived benefits more than parents of boys,
including understanding words and language, paying attention and listening for
longer, and communicating confidently. Overall, however, similarities between girls
and boys were greater than the differences.

Child age

More parents of children aged 3 to 5 than of children aged O to 2 said their child
listened to audio stories at home (64.6% vs 54.4%). There was also a clear age
difference in how children listened. Of parents whose child listened to audio
stories, almost 3 in 5 parents of children aged from birth to two years old said their
child listened with an adult only, compared with around 2 in 5 parents of 3- to 5-
year-olds. By contrast, more parents of older children said their child listened
independently or combined independent and shared listening.

How frequently children listened was broadly similar by age, as was their enjoyment
of shared listening. However, more parents of 3- to 5-year-olds said their child
enjoyed independent listening very much.

There were also some differences in the benefits parents noticed. Most notably,
almost 2 in 5 parents of 3- to 5-year-olds said their child asked questions or talked
about the stories they had listened to, compared with around 1in 5 parents of
those aged from birth to two. More parents of older children also mentioned
attention and listening, imagination and interest in stories and books.

13



Change your story

More parents of O- to 2-year-olds discovered audio content through friends and
family, while more parents of 3- to 5-year-olds reported using a wider range of
discovery methods.

Child SEND

More parents of children with SEND than of children without SEND said their child
listened to audio stories at home (68.3% vs 58.0%). There were also differences in
how children listened. Of parents whose child listened, more parents of children
with SEND said their child listened only on their own (22.4% vs 12.5%), while fewer
said they listened only with an adult.

Children with SEND also tended to listen more frequently. Just over half of parents
of children with SEND who listened with an adult said they did so at least daily,
compared with fewer than half of parents of children without SEND. The same
pattern was evident for independent listening, while parents reported broadly
similar levels of enjoyment for children with and without SEND.

There were fewer consistent differences in the reasons for listening or the benefits
parents noticed. More parents of children with SEND said independent listening
helped keep their child calm when upset or anxious. By contrast, fewer parents of
children with SEND said their child had learned new words, paid attention and
listened for longer or communicated more confidently through listening to audio
stories. Somewhat more parents of children with SEND discovered content via
health professionals, bookshops and libraries. By contrast, digital discovery
avenues were more common among parents with children without SEND.

Household income

Fewer parents in very-low-income households said their child listened to audio
stories at home. Just over half said their child listened, compared with around 3in 4
children in high-income households. However, this pattern was not consistent
across all income groups, with 3 in 5 parents in very-high-income households saying
their child listened.

There were also differences in how children listened. More than half of parents in
very-low-income households whose child listened said their child listened only with
an adult, compared with fewer than 2 in 5 parents in high-income households.
Fewer parents in very-low-income households said their child combined shared and
independent listening. Once children listened, however, frequency and enjoyment
were broadly similar across income groups.
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Fewer parents in very-low-income households also said they shared audio stories
to enjoy stories together or spend quality time together than parents in several
higher-income groups. Fewer used some digital routes to find content, including
online searches and recommendations within apps. Libraries stood out as an
important route for families from very-low- and very-high-income households, with
around 3in 10 across both groups finding audio stories this way.

These variations should not be interpreted as evidence of differences in parents’
commitment to engage with and support their child’s early learning and literacy.
Household income may be associated with diverse circumstances affecting access
to and use of audio stories”, which this survey was not designed to address.

This report provides a new picture of how audio stories fit into the lives of UK
families with children aged from birth to five. 3 in 5 parents said their child listened
to audio stories at home and, among those who did, listening was typically frequent
and highly enjoyed. Children listened across a wide range of everyday routines,
from bedtime and quiet time to play and travel. Together, these findings show that
audio stories are an established part of everyday life for many young children and
one of the ways in which they encounter and enjoy stories.

One of the clearest findings is that audio listening in the early years is both a
shared and an independent experience. More than 4 in 5 children who listened did
so with an adult at least sometimes, while many also listened independently. Both
types fitted into broadly similar routines but appeared to play somewhat different
roles. Carers listened with their child mainly to enjoy stories or spend quality time
together and to support learning, language and communication. Independent
listening centred more on child enjoyment, entertainment and relaxation, alongside
opportunities to choose what to listen to and use devices independently.

Parents also perceived a wide range of benefits from audio stories, spanning
relaxation, language, attention and listening, imagination, communication and
interest in stories and books. These are parents’ perceptions rather than measured
outcomes, so the findings cannot establish that audio listening causes these
benefits. However, they show the range of ways in which families feel audio stories
contribute to their children’s experiences.

"E.g., Arif et al. for the National Literacy Trust, (2026b); Newman, P., (2018)



https://nlt.hacdn.org/media/documents/Audiobooks_in_the_home_in_2026.pdf
https://www.georgianangelnet.ca/wp-content/uploads/bii_smartspeaker_2018_final-1.pdf

Change your story

Children’s experiences of audio also varied. Some of the clearest differences were
linked to age: more parents of 3- to 5-year-olds reported that their child listened,
and older children more commonly combined shared and independent listening.
Listening was also reported by more parents of children with SEND than parents of
children without SEND, while patterns varied across household income groups.
These findings show that there is no single experience of audio listening in the early
years and point to useful areas for further research into how children and families
use, access and experience audio stories.

Overall, the findings show that audio stories are a flexible part of everyday family
life for many young children. Children experience them both with adults and
independently, across different routines and for different reasons, while parents
associate them with enjoyment and a wide range of perceived benefits. As audio
stories become an increasingly visible part of children’s lives, understanding how
families use and experience them will be important in building a fuller picture of how
young children encounter and engage with stories.
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Appendices

Appendix 1: Methodology

In 2026 we commissioned Savanta to conduct a survey of parents and carers of
children aged from birth to five across the UK. A nationally representative sample
of 3,194 parents and carers took part, including respondents from England (84.1%, n
= 2,686), Scotland (8.4%, n = 268), Wales (4.6%, n =148), and Northern Ireland (2.8%,
n = 91). The survey was conducted between 24 July and 6 August 2026.

The sample included parents of children across the full 0O-5 age range. Parent
gender was evenly distributed (52.2% female, 47.6% male), and child gender was
similarly balanced (48.8% female, 50.7% male). Parents had a mean age of 33.6.

Household income was used as an indicator of families’ social and economic
circumstances. See Table 1for a breakdown.

Table 1: Household income breakdown.

Very low (<£20 000) 6 9%

Low (£20,000-39,999) 21% 670
Medium (£40,000-74,999) 33.9% 1,084
High (£75,000-99,999) 12.9% 411
Very high (>£100,000) 18.5% 591
Prefer not to say 6.8% 218
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Appendix 2: Data tables

The tables below provide a breakdown of audio listening behaviours and
perceptions, split by child gender, child age, child SEND and income.

Table A
Breakdown of audio listening by who listens in which format.

Gender Age SEND

Girls |Boys |0-2 3-5 Yes \[e}

Income
Very

Low

low

S;ﬁa::i’s",;sn‘[;”r Yes 617% | 58.7% | 54.4%  64.6% 68.3% |58.0% 59.1%  55.2% | 57.3%  65.9% 76.6%
stories in audio
Formate? No 36.1% 39.7% | 43.4% 33.2% 30.2% 40.0% 37.7% 421%  412%  33.3%  22.5%
?clﬁ'rc"':i‘l’;ﬂzﬁ:"y With an adult 451% |50.4% | 59.9%  39.5% | 42.9%  49.5%  55.4% | 53.2%  46.4% 38.0%  49.2%
listen to audio .
ctories? On their own 15.0% | 151% | 9.5% | 18.8% | 22.4%  125%  22.3%  141% | 151% 17.3%  11.5%

Both 30.7% | 34.2% | 30.2% | 41.6% | 34.2% | 37.9% | 22.3% | 32.2% | 38.2% | 44.6% | 39.3%
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Table B
Breakdown of audio listening frequency by shared and independent listeners.

SEND incorme

Girls |Boys Very High |Very
high

16.5% | 13.8% | 17.9% | 13.1% | 21.3% | 13.4% | 20.8% | 19.0% | 12.8% |10.3% | 17.0%

Q14.1. With an More than once a
adult: How often [elelY}

I‘_"{f”{f“”{?_““ Once a day 30.1% |32.6%  31.3%  31.4%  31.4%  31.4% 35.6% 345% 31.6% 30.8% 27.9%

Isten to audio "

stories? VAv:;’:p'e Oftimes 0 | 35 296 | 36.9% | 33.5% | 38.9% | 32.3% | 37.6% | 287% | 31.0% | 36.4% | 411% | 419%
Atleastonce a 89% | 97% | 8.6% | 9.8% | 81% | 97% | 99% | 85% | 105% | 85%  8.0%
week
Acoupleoftimesa | ¢ 4o/ | 510, | g6% | 4.9% | 4.9% | 6.0% | 3.0% | 51% | 7.4% | 54% | 42%
month
22':;“0”"90 13% | 12% | 11% | 14%  12% 14% 20% 09% 08%  31% | 10%
Rarely or never 05%  05%  07% | 03% | 09%  04% | - |06%| 06% |09% -

A Vorethanonce a1 4o |15 89 | 17.6% | 13.8% | 19.2% | 13.5% 13.8% |19.9%  13.6% | 137%  16.5%
own: How often  [ele\Y}

does your child  [SINSSefeEY 33.1% | 35.3% | 35.1% | 33.6% | 34.9%  33.8%  39.7% | 351% | 35.0% |33.9% | 29.6%
!ﬁiﬁ;ﬁ;’““dm VAV::;p'ec’ftimeso 335% 81.6% 29.1% 34.2% 28.6% 341% 19.0% 29.8% 30.8% @ 411% 34.8%
VAvte';fStonceo 7.8% | 9.8% | 61% 10.0% | 7.8% | 8.8% | 12.1% | 5.8% | 121% | 4.8% | 8.3%
gg:;f"eo“imeso 7.8% | 5.6% | 86% | 59%  51% | 7.3% | 52%  58%  6.6% | 48%  91%
ﬁi':fhs‘tonce" 19% | 11% | 1.0% | 18% | 35% | 0.8%  52% | 35% | 15% | 0.6%  13%
Rarely or never 05% | 0.9% | 2.6% | 0.6% | 0.8% | 14% | 52% = 0.3% | 12% | 0.4%

Table C
Breakdown of audio listening enjoyment by shared and independent listeners.

Gender SEND Income
| Jlow | high

Q15.1. With an Very much 44.9% | 433% | 44.6% | 437%  452% 43.9% 40.6% 456% 41.3% | 34.8%  53.9%
adult: How much
doesyourchild  foiadele 39.7% | 42.0% |39.4% | 42.0% |37.5% | 415% | 43.6% | 33.9% | 42.9% | 49.6% | 38.7%
enjoy listening N4 13.7% | 137% | 142% | 13.2% | 16.1% | 13.1% | 13.9% | 19.9% | 14.3% | 13.4% | 6.2%
to audio stories? FNENT 06% | 02% | 04% | 04% | 03% | 05% | - |06%  04% - | 07%
Q15.2. Ontheir  RVZSSVRVIIING 405% | 40.2% | 34.5% | 43.0% | 39.6% | 40.7% | 43.1% | 42.7% | 39.0% | 35.7% | 44.8%
:‘(’)":s;':l‘:‘?’:ﬁﬁ: Quite a lot 38.0% | 40.6% | 39.3% 39.2% 39.6%  39.1% 32.8% 327% | 40.2%  48.2% 39.1%

iov listeni Abit 19.2% | 17.3% |23.6% | 15.9% | 19.6% | 17.7% | 19.0% | 21.1% | 19.6% | 14.3% | 14.3%
enjoy listening

to audio stories? ENEYRCIRell 1.5% 15% | 1.6% | 15% | 0.8% | 1.8% | 52% | 35% | 0.6% | 0.6% | 0.9%




National

Literacy
Trust

Change your story

Table D1
Breakdown of when audio listening takes place by shared listeners.

eenaer Age
Girls |Boys |0-2 3-5 Yes \[e} Very |Low [Med. |High |Very
= i S

(@RI N LTI To wind down

When does your before bed

(SEITIATS LB To fall asleep at
to audio stories? night-time

Before a nap 25.0% | 23.7% | 26.6% | 22.5% | 22.8% | 24.9% | 26.7% | 21.2% | 24.0% | 17.4% | 29.4%

During quite time | 30.1% | 30.0% | 28.0% | 31.8% | 26.2% | 31.4% | 24.8% | 28.8% | 28.4% | 28.1% | 35.2%

During play 28.9% | 28.3% | 33.2% | 262% | 27.4% | 29.2% | 26.7% | 29.7% | 29.7% | 28.6% | 26.7%

During travel or
car journeys
While getting
ready (e.g.
dressing,
mealtimes)

At nursery or
childcare
While doing
creative 22.9% | 18.4% | 18.0% | 22.8% | 18.7% | 21.3% | 20.8% | 18.7% | 19.8% | 19.2% | 24.9%
activities

271% | 24.4% | 24.4% | 27.1% | 26.8% | 25.7% | 17.8% | 22.5% | 27.0% | 28.6% | 26.9%

17.4% | 15.1% | 14.5% | 17.5% | 18.7% | 15.5% | 14.9% | 13.3% | 16.6% | 16.1% | 18.2%

16.8% | 16.4% | 16.2% | 17.0% | 13.8% | 17.5% | 11.9% | 10.8% | 17.9% | 12.9% | 22.2%

While eating 14.6% | 13.2% | 14.4% | 13.56% | 156.0% | 13.56% | 13.9% | 15.2% | 11.4%  15.2% | 15.2%

With friends 14.2% | 12.5% | 11.4% | 14.8% | 11.6% | 14.0% | 15.8% | 13.3% | 10.5% | 12.1% | 17.2%

At bath time 15.6% | 16.1% | 15.1% | 16.3% | 18.2% | 15.2% | 21.8% | 13.3% | 16.4% | 14.7% | 15.7%

For family time 35.2% | 28.9% | 28.3% | 34.8% | 27.7% | 33.2% | 30.7% | 30.7% | 30.5% | 27.7% | 37.2%

As a reward 14.6% | 15.1% | 13.8% | 15.5% | 15.0% | 14.8% | 13.9% | 14.9% | 13.7% | 13.4% | 16.7%

When | am busy
myself and want

. 16.9% | 17.3% | 16.1% | 17.8% | 19.9% | 16.5% | 17.8% | 13.0% | 16.2% | 19.2% | 20.2%
my child to play

independently
Other 02% | 0.4% | 0.4% | 0.2% | 0.3% | 0.3% = 0.3% | 0.6% | 0.4% =
None of these 0.6% - 0.4% | 0.2% - 0.4% | 2.0% | 0.3% | 0.2% | 0.4% -
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Table D2
Breakdown of when audio listening takes place by independent listeners.

Gender
777

e el Towinddown |
When does your before bed

LIVEILIIATS LI To fall asleep at
to audio stories night-time

Before anap 21.9% | 18.6% | 22.0% | 19.56% | 21.6% | 20.2% | 24.1% | 21.1% | 19.9% | 15.5% | 24.3%

During quiet time | 31.7% | 31.8% | 27.8% | 33.6% | 29.4% | 32.9% | 31.0% | 29.8% | 32.3% | 33.3% | 31.7%

During play 33.6% | 27.1% | 31.6% | 30.0% | 30.6% | 30.4% | 29.3% | 29.8% | 31.1% | 31.5% | 29.6%

During travel or
car journeys
While getting
ready (e.g.
dressing,
mealtimes)

At nursery or
childcare
While doing
creative 21.7% | 18.4% | 19.5% | 20.4% | 20.8% | 19.8% | 13.8% | 17.5% | 21.1% | 19.0% | 24.8%
activities

24.9% | 21.6% | 21.7% | 24.1% | 23.5% | 23.1% | 17.2% | 18.1% | 20.2% | 25.0% | 31.7%

13.7% | 12.6% | 11.5% | 14.0% | 14.9% | 12.7% | 6.9% |15.8% | 12.4% | 12.56% | 15.7%

15.0% | 1M.1% | 14.1% | 12.8% | 13.7% | 12.8% | 12.1% | 10.5% | 12.4% | 8.9% |20.0%

While eating 16.2% | 16.2% | 14.1% | 17.2% | 17.6% | 15.5% | 13.8% | 16.4% | 14.5% | 156.5% | 19.6%

With friends 16.9% | 13.0% | 12.8% | 16.2% | 15.7% | 14.8% | 10.3% | 14.6% | 12.1% | 14.9% | 22.2%

At bath time 11.0% | 9.6% | 7.7% | 11.6% | 13.7% | 9.3% | 6.9% | 8.8% | 12.1% | 10.1% | 10.9%

For family time 16.5% | 17.7% | 16.0% | 17.6% | 16.1% | 17.7% | 10.3% | 17.0% | 14.5% | 18.56% |20.9%

As a reward 13.3% | 14.7% | 9.9% | 15.9% | 13.7% | 14.4% 19.0% | 11.7% | 14.5% | 10.1% | 17.4%

When | am busy
myself and want
my child to play
independently

34.0% | 25.2% | 29.1% | 30.2% | 24.7% | 31.6% | 22.4% | 27.5% | 30.2% | 29.8% | 33.9%

Other 02% | 0.6% | 0.6% | 0.3% = 0.6% = = 0.9% = 0.4%

None of these 0.4% | 0.4% | 1.0% | 01% | 0.4% | 0.4% | 1.7% | 1.2% - - -
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Table E1
Breakdown of reasons for listening by shared listeners.

Gender |Age
. | | | | low . | high
Q16. What are the RIS RRLS
main reasons you  [QeeIsEdEy
([T R (RS iR el Because my child
stories in audio enjoys listening to 34.4% | 34.0% | 33.8% | 34.8% | 32.3% | 351% | 24.8% | 32.9% | 35.0% | 33.9% | 35.4%
formats with your  KESEREHI
child? To spend quality
time together

40.0% | 38.7% | 38.3% | 40.3% | 33.7% | 41.3% | 28.7% | 35.4% | 38.7% | 39.7% | 44.9%

To support my
child's language 40.4% | 37.9% | 39.4% | 389% | 37.2% | 39.7% | 34.7% | 34.5% | 38.9% | 38.4% | 44.6%
and communication
To create positive
experiences around
stories and
language

To develop routines
around storiesand | 28.6% | 27.6% | 29.4% | 27.0% | 31.4% | 27.5% | 24.8% | 25.6% | 27.8% | 24.6% | 33.8%
books

To talk about the
stories we listen to

31.7% | 311% | 31.1% | 31.8% | 29.7% | 32.4% | 26.7% | 29.1% | 31.2% | 30.4% | 35.4%

25.0% | 256.3% | 23.4% | 26.5% | 21.0% | 26.3% | 18.8% | 21.5% | 24.0% | 23.2% | 30.7%

To explore topics
my child is 26.8% | 21.3% | 22.0% | 25.9% | 22.8% | 24.7% | 18.8% | 18.4% | 25.0% | 18.3% | 31.2%
interested in

To support other
activities such as 28.7% | 25.5% | 28.6% | 26.0% | 23.9% | 28.2% | 23.8% | 23.4% | 29.3% | 24.6% | 27.7%
playing and singing
To encourage an
interest in books 37.7% | 34.6% | 37.5% | 35.3% | 331% | 371% | 34.7% | 30.4% @ 37.5% | 38.8% | 37.2%
and stories
To support my
child'slearning and | 42.5% | 39.7% | 43.8% | 38.9% | 37.8% | 42.2% | 38.6% | 34.8% | 42.1% | 38.4% | 48.1%
development

To support bilingual
or multilingual
language
development

21.6% | 17.9% | 182% | 20.9% | 20.2% | 19.8% | 19.8% | 16.8% | 18.1% | 16.1% | 26.4%

To help my child

relax 39.5% | 371% | 36.1% | 40.2% | 36.6% | 39.0% | 42.6% | 36.1% | 37.9% | 38.8% | 37.9%

To foster my child’s

. L 311% | 29.4% | 27.9% | 31.9% | 27.4% | 312% | 19.8% | 24.4% | 291% @ 321% | 36.4%
imagination

To support daily

routines 30.1% | 31.3% | 29.7% | 31.6% | 26.2% | 32.2% | 20.8% | 29.4% | 32.6% | 34.8% | 29.9%

To keep my child

; 42.8% | 38.0% | 41.4% | 39.6% | 38.3% | 41.0% | 34.7% | 351% | 44.6% | 37.9% | 41.9%
entertained

To reduce my child's

. 36.2% | 36.2% | 36.8% | 35.9% | 30.0% | 37.8% | 29.7% | 351% | 37.7% | 34.8% | 37.7%
screen time

Audio is easier or
more convenient
than reading
together

17.3% | 16.3% | 16.8% | 16.8% | 17.6% | 16.7% | 89% | 16.1% | 13.7% | 14.3% | 23.7%

Other 0.9% | 01% 07% | 0.3% | 0.3% | 0.6% - 0.6% | 0.4% | 1.3% 0.2%

None of the above 0.2% 0.1% 0.3% 0.1% N 0.2% 1.0% 0.3% 0.2% N N
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Table E2
Breakdown of reasons for listening by independent listeners.

Gender | Age
Girls |Boys |0-2 3-5 Yes \[e} Very |Low [Med. |High |Very
low high
(@IVA i XX -M They enjoy
[ Ng=Te [ ERYCTI M listening to 51.7% | 47.4% | 47.6% | 50.7% | 41.2% | 53.0% | 31.0% | 46.8% | 49.2% | 563.0% | 51.7%
child chooses to stories
listen to audio They enjoy
stories? particular
characters or
series
They like
choosing what to
listen to
themselves
To help them
relax
To help them
settle before 40.5% | 37.8% | 37.7% | 39.9% | 36.5% | 40.2% | 37.9% | 36.3% | 39.6% | 42.3% | 39.1%
sleep
It helps them
unwind after a 27.8% | 28.1% | 22.4% | 27.0% | 22.7% | 26.9% | 24.1% | 24.6% | 23.9% | 29.2% | 26.5%
busy day
It keeps them
calm when
they're upset or
anxious
To keep them
entertained
Because they
become
absorbed in the
stories
As an alternative
to watching
television or
using a tablet
To discover new
things or new 31.0% | 25.9% | 30.4% | 27.8% | 27.8% [29.0% | 24.1% | 28.1% | 26.0% | 21.4% | 39.1%
words
To discover new
stories
Because they
canuse the
device
independently
Because they
enjoy listeningon | 31.0% | 27.4% | 24.9% | 31.3% |29.4% | 29.0% | 19.0% | 26.9% | 29.6% | 29.8% | 32.6%
their own

36.3% | 27.4% | 31.0% | 32.6% | 26.3% | 34.5% | 24.1% | 28.1% | 36.0% | 32.7% | 31.7%

35.0% | 29.7% | 33.2% | 32.2% | 31.0% | 33.1% | 22.4% | 29.8% | 34.4% | 31.5% | 33.0%

41.3% | 42.9% | 35.5% | 45.1% | 38.4% | 43.2% | 36.2% | 39.2% | 39.9% | 42.9% | 49.6%

251% | 22.6% | 26.2% | 22.9% |29.0% | 22.5% | 32.8% | 23.4% | 19.9% | 19.0% | 31.3%

477% | 37.6% | 41.56% | 43.6% | 40.4% | 43.9% | 27.6% | 42.1% | 42.6% | 39.3% | 51.3%

24.3% | 21.4% | 19.5% | 24.5% | 23.1% | 23.1% | 22.4% | 22.2% | 18.1% | 23.2% | 29.1%

32.9% | 28.2% | 33.2% | 29.5% | 32.9% | 30.0% | 24.1% | 31.6% | 30.5% | 31.0% | 31.3%

28.7% | 27.6% | 25.6% | 29.4% | 29.0% | 27.9% | 22.4% | 25.7% | 25.4% | 30.4% | 31.7%

33.5% | 24.8% | 29.4% | 29.4% | 27.1% | 30.4% | 24.1% | 28.1% | 31.7% | 33.3% | 24.3%

Other 0.6% 0.3% | 0.3% - 0.4% - - 0.3% - 0.9%

None of the

02% | 0.6% | 0.6% | 0.3% | 0.8% | 0.3% | 1.7% | 12% | 0.3% = =
above
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Table F
Breakdown of perceived benefits from audio listening.

Gender | Age
Girls |Boys |0-2 3-5 Yes \[e} Very |Low [Med. |High |Very
low high
Q18. Thinking They have
about your child's  [JEEtelgal=teNal=IW] 41.5% | 38.56% | 40.0% | 40.1% | 34.0% | 42.0% | 30.8% | 34.3% | 38.56% | 41.3% | 48.3%
experience, what  RWelgelS
benefits, if any, They have a
have you noticed better
from listening to understanding of | 36.8% | 31.2% | 31.56% | 35.8% | 31.3% | 34.8% | 27.7% | 30.5% | 32.2% | 37.3% | 40.0%
audio stories? words and
language
They pay
attention and 38.8% | 34.7% | 33.4% | 39.3% | 31.1% | 38.7% | 32.3% | 30.0% | 37.4% | 37.3% | 42.6%
listen for longer
They ask
questions or talk
about the stories | 33.5% | 29.7% | 21.8% | 38.5% | 31.6% | 31.8% | 30.8% | 25.4% | 30.1% | 33.2% | 39.3%
they’ve listened
to
They
communicate 37.4% | 33.6% | 33.9% | 36.7% | 29.3% | 37.6% | 30.0% | 32.7% | 32.4% | 36.2% | 44.6%
more confidently
They use their
imagination more
They know more
abouttheworld | 26.3% | 24.4% | 23.6% | 26.7% | 28.4% | 24.6% | 22.3% | 27.8% | 22.9% | 19.9% | 31.6%
around them
They are more
interested in
stories and
books
They relax more
easily
They settle more
easily at bedtime
They seem
happier orina 37.1% | 34.7% | 35.3% | 36.3% | 32.9% | 36.7% | 34.6% | 32.4% | 36.7% | 32.1% | 40.8%
better mood
They are more
deeply immersed | 23.0% | 22.8% | 24.0% | 22.2% | 25.1% | 22.3% | 20.8% | 23.8% | 20.5% | 21.0% | 27.8%
in play

36.5% | 35.6% | 32.5% | 38.5% | 38.0% | 35.7% | 32.3% | 34.6% | 34.9% | 39.5% | 37.7%

36.3% | 33.5% | 31.6% | 37.2% | 32.9% | 35.7% | 34.6% | 28.6% | 35.6% | 33.6% | 40.2%

41.8% | 39.3% | 38.3% | 42.2% | 35.6% | 42.4% | 30.0% | 41.4% | 40.1% | 41.0% | 43.0%

38.5% | 37.5% | 35.4% | 39.8% | 35.8% | 38.9% | 41.5% | 35.9% | 36.7% | 35.8% | 42.4%

Other 02% | 01% | 01% | 0.2% | 0.2% | 0.1% - - 0.3% | 0.4% -
| have not
noticed any 12% | 11% | 1.6% | 0.8% | 11% | 1.2% - 22% | 13% | 1.5% | 0.2%
benefits
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Table G
Breakdown of how audio content is found and which information would help families
to choose audio content.

_ oo o “ =

Girls |Boys |0-2 3-5 Yes No Very |[Low |Med. |High [Very
il e G sl
020 HOW do you 1 i QO o) 0, O, 0, O, 0, O, O, 0, 0,
or your child Friends or family 35.4% | 32.9% | 356.2% | 33.5% | 32.2% | 34.4% | 35.4% | 33.0% | 31.4% | 32.1% | 39.3%

usually find Nursery, preschool
audio storiesto  Kelaelslile[ntllale (=38
listen to? Health visitor or
other professional

12.7% | 14.8% | 12.9% | 14.2% | 20.4% | 11.8% | 19.2% | 14.1% | 11.1% | 14.0% | 156.2%

Library 24.7% | 227% | 20.2% | 26.2% | 27.8% | 22.6% | 30.0% | 21.4% | 20.3% | 20.3% | 31.1%

Bookshop 18.2% | 17.6% | 16.1% | 19.1% |22.0% | 16.7% | 20.8% | 15.9% | 15.5% | 16.1% | 24.1%

Audiobooks or
audio apps

Social media 31.5% | 28.8% | 28.8% | 31.2% |30.0% | 30.5% | 20.8% | 27.3% | 28.3% | 31.7% | 37.7%

48.8% | 47.2% | 45.7% | 49.6% | 44.7% | 49.1% | 41.5% | 43.0% | 46.1% | 48.7% | 56.5%

Online searches 44.4% | 39.2% 40.9% | 42.6% | 32.7% | 45.0% | 32.3% | 33.5% | 42.7% | 48.7% | 46.6%

Recommendations

L 33.2% | 29.5% | 30.1% | 32.4% | 24.2% | 33.8% | 23.8% | 25.1% | 30.0% | 31.7% | 41.5%
within apps

Other 32% | 3.4% | 39% | 28% | 27% | 35% | 1.56% | 3.8% | 3.9% | 45% | 1.3%

Q21. What Age

information, if recommendations
CLVATCIILILEY I Educational

you choose benefits

audio content Language and
foryourchild?  FIHNIWerilely 42.7% | 39.3% | 40.0% | 41.8% | 35.1% | 43.5% | 34.6% | 311% |39.5% | 42.1% |53.2%
benefits

Reviews from other
parents
Recommendations
from early years 44.3% | 38.0% | 38.8% | 42.9% | 37.6% | 42.9% | 36.2% | 38.1% | 37.5% | 48.3% | 47.9%
professionals
Recommendations
from libraries
Suggestions based
on my child's 46.6% | 46.3% | 44.8% | 47.5% | 46.0% | 46.4% | 40.8% | 42.7% | 47.7% | 49.4% | 47.0%
interests

54.5% | 54.7% | 53.7% | 55.3% | 47.6% | 56.8% | 42.3% | 51.9% | 57.3% | 55.4% | 54.1%

56.4% | 54.2% | 55.2% | 55.2% | 49.3% | 57.3% | 51.56% | 50.3% | 53.5% | 57.2% | 63.4%

44.3% | 44.0% | 44.3% | 44.0% | 38.7% | 46.0% | 40.0% | 40.3% | 42.7% | 47.2% | 48.8%

34.7% | 29.5% | 29.6% | 34.0% | 31.8% | 32.3% | 31.5% | 27.8% | 30.0% | 36.2% | 38.0%

None of the above | 1.4% | 11% | 2.0% | 0.6% | 0.7% | 1.3% | 2.3% | 1.6% | 1.3% | 0.4% | 0.7%
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Change your story

About tonies®

tonies® is the global-leading interactive audio platform for children, redefining
how children aged 1to 12+ play, learn and grow independently without screens.
Since its founding in Germany in 2014, around 12.2 million Tonieboxes and more than
165 million Tonies have been sold worldwide. tonies® employs more than 630 people
and is listed in the SDAX of the Frankfurt Stock Exchange (tonies SE). For more
information, visit tonies.com.

About the National Literacy Trust

Our charity is dedicated to improving the reading, writing, speaking and listening
skills of those who need it most, giving them the best possible chance of success in
school, work and life. We run Literacy Hubs and campaigns in communities where
low levels of literacy and social mobility are seriously impacting people’s lives. We
support schools and early-years settings to deliver outstanding literacy provision,
and we campaign to make literacy a priority for politicians, businesses and parents.
Our research and analysis make us the leading authority on literacy and drive our
interventions.

Literacy is a vital element of action against poverty and our work changes life
stories.

Visit www.literacytrust.org.uk to find out more, donate or sign up for a free email
newsletter. You can also find us on Facebook and follow us on X.

Copyright

© National Literacy Trust 2026. You may report on findings or statistics included in
this report if you accredit them to the National Literacy Trust.

Suggested reference for this report: Moisi, I. Clark, C. and Arif, A. (2026). Growing
up listening: Audio stories in the early years. How families with children aged O to 5
use and experience audio stories at home. London: National Literacy Trust.

We will consider requests to use extracts or data from this publication provided
that you:

e Acknowledge that the content is the work of the National Literacy Trust and
provide appropriate references in any publications or accompanying publicity;

e State that any views expressed are yours and not necessarily those of the
National Literacy Trust.
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